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Journal of Electronic Commerce in Organizations (JECO)
The Journal of Electronic Commerce in Organizations (JECO) provides insight into and understanding of the social, cultural, organizational, and cognitive impacts of innovative e-commerce technologies, and advances on organizations around the world. The journal also discusses the influence of electronic commerce on behavior, development, and management in organizations. Due to its comprehensive coverage and its expanding list of 400+ contributing authors from countries such as Australia, Canada, China, Germany, the U.S., and more, this journal has been accepted into prestigious indices such as Web of Science Emerging Sources Citation Index®, Scopus®, and more. JECO is designed to expand the overall body of knowledge regarding the human aspects of electronic commerce technologies and utilization in modern organizations, assist researchers and practitioners to devise more effective systems for managing the human side of e-commerce, and guide future development strategies and plans for organizations trying to navigate the digital economy. All of this makes the journal essential reading for e-business decision makers, professionals, instructors, and students, amongst others.
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